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this report provides exclusive insights into the family ski 
market and will address the rising popularity of ski holidays 
amongst British families and the dramatic shift in their 
expectations.   
Commissioned by Club Med Uk, the 
report is a first of kind and will examine 
where these families are from, what 
their ideal holiday destinations are, 
how much they are spending and their 
needs and desires once on holiday.

The family ski market is defined as one 
or more parents who are travelling on a 
winter sports holiday with one or more 

children aged up to 18 years. it makes 
up 19% of the family holiday market 
during the winter months.

Club Med UK has identified a shift 
in the ski market overall, with a “less 
hassle, more enjoyment” approach 
coming to the fore.

  

Founded in 2006, onePoll is a division of the 
SWnS group and boasts a 100,000-strong Uk 
panel and access to over 1 million worldwide.  
Working with some of the Uk’s largest marketing, 
advertising and Pr agencies, as well as with a 
range of well-known high-street and online brands, 
onePoll helps them conduct robust research, 
gain valuable insights and secure widespread 
press coverage.   onePoll employs members of 
eSoMAr and adhere to the MrS code of conduct.

Fieldwork was undertaken between 13th to 18th 
December 2013 (total sample size was 1,000 
adults).  the survey was carried out online.  the 
figures have been weighted and are representative 
of all Uk adults aged 18+. Questions were multiple 
choice with multiple responses permitted.

gfk is one of the world’s largest research 
companies, with around 13,000 experts working 
to discover new insights into the way people 
live, think, shop and book holidays in more than 
100 countries every day. We offer the most 
comprehensive and accurate picture of the Uk 
outbound holiday market offering insight into 
where, when, what and how consumers book.

the Leisure travel Monitor is the leading service in 
the Uk of its kind, covering the whole of the retail 
travel agent environment and a defined direct 
market. the service includes in excess of 15 million 
passenger bookings per annum and is unique in 
reporting holiday bookings yet to travel. Data 
in the report is based on Winter 2013/2014 and 
Winter 2012/2013 departures (winter classed as 
departures between november and April).

introDUCtion

Eric Chauvet
managing director
Club med UK

Club Med is Britain’s leading family holiday 
provider and global pioneers of the All-
inclusive holiday market. through our 
comprehensive research we have discovered 
that almost half of Brits skiing this season 
will be travelling with their families, so it’s 
vital to discover the real cost of a family ski 
holiday and establish exactly what families 
want and need.  
“our mission is to introduce more families 
to the many advantages of our premium 
All-inclusive ski holiday packages.   With 
holidays tailor-made to each family, a wealth 
of activities to choose from both on and 
off piste and a choice of locations around 
the world, Club Med provides the most 
comprehensive and convenient premium 
ski packages for families with options for all 
ages and levels.”

All figures, unless otherwise stated, are from OnePoll or GfK.
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— the number of British families 
going on ski holidays is on the 
increase

• the number of British families going 
on ski holidays together is on the 
increase

• revenue spent on family ski holidays 
this season is significantly higher 
than the same period last season

• Since the recession, parents have 
shown a willingness to spend more 
on family ski holidays, with a year 
on year increase in expenditure per 
head seen over the last three years 

• Parents are looking closer to home 
for their ski holidays, with short/mid 
haul trips on the rise and long haul 
holidays in steep decline

• France remains the most popular 
region for family ski holidays

eXeCUtiVe 
SUMMArY
a family affair
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While the beach holiday is still a firm 
favourite, the popularity of the family 
ski trip is climbing rapidly.  

406,149 Brits are booked to take a 
family holiday from november 2013 
to April 2014 and a record number 
of these will be hitting the slopes - 
thousands more than in the years prior.  

By november 2013, over 50,000 
parents and children had booked a ski 
holiday for this season, an 11% increase 
on the previous year. 

if this 11% increase continues, the 
total number of British families skiing 
could jump to over 71,000 by the end 
of April, with an influx of bookings 
expected ahead of the half term and 
easter periods. 

people travelling on family ski holidays

people travelling on family beach holidays

50,575

273,011

snow vs sun: nov 13-apr 14

 

— this season, almost half of all Brits (46%) 
who have booked a ski holiday will be 
travelling with their family

“the winter of 2012-13 saw incredible snowfalls across 
europe, with every single French resort witnessing higher than 
average snowfalls. This bumper season had a definite knock 
on effect, with numerous resorts booked out for peak dates 
before november this year.”
— eric Chauvet, Managing Director, Club Med Uk

to november 2012/13 2013/14 % difference

number of family 
members travelling 45,413 50,575 +11%

whole season 2011/12 2012/13 2013/14 (est.)

number of family 
members travelling 55,788 63,970 71,200

SnoW vs SUn
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where British skiers are from - key facts

126% increase in family skiers from Northern Ireland this year, the greatest 
increase nationwide

the majority of British ski families come from the South East

the North West has shown the biggest decline, with one fifth less families 
booked in for a ski holiday.  the region still has the second highest share of ski 
families overall. 

numbers are on the rise in Wales, with 25% more families taking ski holidays 

A smaller number of families live in Greater London (within the M25), resulting 
in their lower than average figures

Where Do the Uk’S SkierS CoMe FroM?

2012/13 2013/14 2012/13 share 2013/14 share trend

Total number of family members 45,413 50,575 100.0% 100.0% +11%

Southern Region 7,331 7,586 16.1% 15.0% +3%

  greater London 532 525 1.2% 1.0% -1%

  South east 5,855 6,172 12.9% 12.2% +5%

  east Anglia 944 889 2.1% 1.8% -6%

Central Region 11,126 11,061 24.5% 21.9% -1%

  South West 3,663 3,402 8.1% 6.7% -7%

  Wales 1,825 2,285 4.0% 4.5% +25%

  West Midlands 2,909 2,782 6.4% 5.5% -4%

  east Midlands 2,729 2,592 6.0% 5.1% -5%

Northern Region 10,042 9,861 22.1% 19.5% -2%

  north West 4,322 3,472 9.5% 6.9% -20%

  Yorkshire 2,170 2,566 4.8% 5.1% +18%

  north 2,113 2,367 4.7% 4.7% +12%

  Scotland 1,437 1,456 3.2% 2.9% +1%

Northern Ireland 322 729 0.7% 1.4% +126%

Channel Islands 425 204 0.9% 0.4% -52%

Unknown 16,167 21,133 35.6% 41.8% +31%

* figures show bookings made up until november for travel november-april
* A percentage of bookings did not require guests to confirm their location, therefore these are noted as unknown. 

the nation has seen an 11% increase in family skiers, however we’ve seen a shift in their origins.
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53% of British parents have expressed more interest in taking their family on a ski holiday this 
season than ever before, and we’ve examined the reasons for their growing interest. 

The traditional ski holiday is 
changing
today, many ski resorts and hotels 
are offering their guests so much 
more than just the piste. Premium 
restaurants, luxury spas and a huge 
calendar of events for the family are all 
staples, and what was once purely an 
adrenaline-inducing adventure sport 
has turned in to a leisure holiday for 
many travellers.  

the main off-piste activities British 
travellers look for in on a ski holiday 
are: 

• eating in restaurants and cafés (54%)
• Day spas or Jacuzzi use (36%)
• relaxing/reading (36%)
• evening entertainment (28%)
• Massages (23%) 
• Specialist children’s activities (14%)
• other (1%)

Parents are looking for variety

We’ve seen an upward shift in the 
number of parents looking for a holiday 
that is more active and exciting than 
the traditional beach break.  

over a quarter of parents consider the 
amount of physical exercise their kids 
will get when deciding on their holiday 
destinations, and over one third either 
don’t like beach holidays or would like 
some variety from the norm. 

research has uncovered the top 
reasons parents take their kids to a ski 
resort:

• We like to encourage our children to 
learn new skills (48%)

• it helps us bond as a family (41%)
• it’s family tradition (41%)
• We like some variety from beach 

holidays (27%)
• We like to go on a holiday that has a 

physical exercise element (26%)
• We don’t like beach holidays (14%)

— adult skiers from the Uk will hit the 
slopes with their kids an average of four 
times over their lifetime

Club Med customers 
enjoy a wide range 
of leisure activities 
within our ski resorts.  
From facials and face 
painting in Cervinia, 
italy, to performing 
arts classes and disco 
nights in Peisey-
Vallandry, France, 
Club Med ski breaks 
have everything the 
discerning leisure 
skier could want.”
— eric Chauvet, Managing Director, 
Club Med Uk

the CUrrent MArket trenD
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in order to encourage more families to consider a ski holiday, 
we must first acknowledge and address their concerns.

British parents discussed what factors influence their decision 
not to take their families skiing and the most crucial areas that 
arose were cost and confidence.

Cost
Skiing and snowboarding holidays are 
traditionally expensive,and this will be 
a key factor for families when deciding 
whether or not to hit the slopes this 
year. 

Many parents are more enthusiastic 
now than in the peak of the recession 
period, still many are more likely to 
take a family ski break if they can find a 
good value package or deal. 

• 15% of parents think ski holidays in 
general are too expensive 

• 48% would be more encouraged 
to ski with the family if they found a 
good price/deal 

• 26% would be more interested in 
a ski holiday if there was an all-
inclusive package on offer 

• 60% said the recession was a major 
turn off in recent years, however 
they’re more likely to consider a ski 
holiday this year

Confidence
Skiing is a fun, healthy, outdoor activity 
that teaches coordination and balance, 
and promotes overall fitness. Children 
who enjoy the experience generally 
want to improve so they can move to 
the next level the following winter – it 
is a sport that you can never really 
outgrow. 

research has shown that parents who 
didn’t learn to ski in their youth are 
significantly less likely to teach their 
kids how to ski and many expressed 
concern about their skiing prowess, or 
that of their family members. 

• 28% of parents are worried about 
their child’s skiing ability and safety 

• 17% stated that the family members 
are all at different skiing abilities and 
so some might not be able to keep 
up with the rest 

• 13% would love to take their 
family skiing more often, but their 
husband/wife/partner does not 
know how to ski

Lessons are readily available on 
almost all mountains and amenities 
catering for beginners through to more 
advanced skiers means that ski holidays 
are more accessible to the masses 
today than ever before. 

BooSting FUrther 
FAMiLY BookingS

• Club Med has crafted the ultimate All-inclusive ‘formula’, which 
includes: A choice of accommodation, transport (including resort 
transfers), gourmet food and drinks, lift passes and skiing or 
snowboarding lessons, meaning no hidden costs for families

• Customers booking in their ski or snowboard hire through Club Med 
receive a 15% discount

• Club Med offers ski schools for children aged from three years old.
• Club Med has been running children’s clubs for babies through to 

teenagers for the last 40 years
• All Club Med ski resorts have a Ski Service®, allowing guests to rent all 

their equipment quickly and easily
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I would encourage
chIldren to get

on the slopes
at a young age,

however skIIng as
a famIly and takIng

the lIttle ones
for the fIrst tIme

can be a dauntIng
experIence as

there are so
many thIngs to

consIder.”

— graham bell

— former olympic skier and Club Med 
ambassador, graham Bell, started skiing at 
age five and his children were skiing from 
just two years old
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the rivalry between those who choose 
to ski and those who to prefer to 
snowboard is well-documented. 

Sports psychologists have found that 
skiers seem to gain more pleasure 
from their sport than those who use 
snowboards, rating their pleasure 
levels five times higher. The researchers 
suggest skiers become more immersed 
in their activity when moving down a 
slope and that this flow directly leads 
to increased satisfaction. 

Amongst British families, skiing is still 
marginally more popular amongst 
parents and children, more so with 
adults, however a large number are 
now splitting their time between both 
sports.

% of British children

% of British parents

snow sports taken part in by British parents 
and children

*accounts for the number of children not taking 
part in ski sports on the holiday, including infants
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Aside from skiing and snowboarding, 
the increase in the number of 
alternative snow-based activities is also 
contributing to the peaking interest in 
a winter holiday. 

this is particularly important when 
travelling with a family, as there is a 
need to cater for a range of tastes and 
abilities. 

When asked what alternative activities 
they would consider on a family ski trip, 
parents cited: 

• Dog sledding (40%) 
• nordic walking (29%)
• Bobsleighing (27%)
• Cross-country skiing (21%) 
• Luge (20%)
• Cross-country ski walking (12%) 
• none of the above (21%)

to Ski or 
not to Ski

younger chIldren 
only tend to skI In 
the mornIng and 
want to do 
somethIng 
dIfferent In the 
evenIng. that’s why 
choosIng a resort 
that offers wIder 
actIvItIes for 
chIldren to do Is 
really Important.” 

— graham bell
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Late December has proven to be the 
most popular time for families to go 
skiing year after year, however it begs 
the question – is it the best time to 
travel to the snow?

generally the industry sees prices 
almost double at peak times like new 
Year and February half term, but with 
easter falling so late this year, early 
April is sure to offer temptingly quiet 
slopes and low prices.  

48% of parents would consider taking 
kids out of school for a ski holiday 
if it was cheaper than during school 
holidays.

April holidaymakers will benefit from 
longer days and more daylight than in 
December, and advanced skiers will 
have free reign of many of the quieter 
runs. 

More space on the piste also provides 
perfect conditions for beginners and 
intermediates looking to refine their 
skills with less interference. 

that said, good conditions later in the 
season can never be guaranteed.

eric Chauvet, Managing Director at 
Club Med Uk, advises, “April is a great 
time to learn how to ski or introduce 
your children to the sport, thanks to the 
quieter slopes.  if you are planning to 
ski later in the season this year, the best 
thing to do is to look for a mountain 
with high altitude, so you have a better 
chance of skiing on snow rather than 
on ice or slush.

Furthermore, Club Med is offering 
a Snow guarantee at a range of 
resorts this easter. if less than 50% 
of the pistes are open during their 
holiday, holidaymakers will be able to 
claim 50% of their holiday cost back. 
this offer builds upon the extensive 
package deals already offered by Club 
Med which includes ski lessons and lift 
passes in the total cost.”

Winter vs SPring
the Best time to sKi as a family

— 48% of parents would consider taking 
kids out of school for a ski holiday if it was 
cheaper than during school holidays

April 2013 Passengers

December 2012 Passengers

winter 2012/13 family bookings (entire market)

936

33,177
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the number of families skiing is on the 
rise, as is the amount they’re spending 
whilst on holiday.

total revenue spent on family ski 
holidays this season is £41,324,510, 
a 12% uplift compared with the same 
time last season. 

the average spend per person per 
family has also seen a year on year 
increase:

• 2011/12 - £750
• 2012/13 - £812
• 2013/14 - £817

those travelling on a family ski holiday 
this year have paid only marginally 
more per person than those travelling 
without children - £817pp for families 
vs £803pp without.

WhAt Are We SPenDing?
The more extravagant side of the slopes
Whilst it is possible to ski on a budget as a family, you can also come across 
charges that are steeper than a double black diamond. We have compiled a 
selection of the more lavish options available this season: 

Accommodation: 

£167,000 – cost for one week at Chalet 
Le Blanchot, Courchevel. this is the 
most expensive chalet available for 
rent, costing £13,932.75 per person, 
based on 12 sharing.

1460 CHF (£981) – weekend rates in 
a double room at the Badrutt’s Palace 
hotel in St Moritz in March. 

Skiing:

€242 (£201) – average cost of a 5 day 
lift pass in Val d’isere

$3,999 (£2,438) – the world’s most 
expensive lift pass, the Utah gold Pass, 
offers 50 days lift access across 14 Utah 
ski resorts

Dining: 

€56.50 (£47) – the average cost of a 
main meal at the La grande Coeur & 
Spa, Meribel.  the free-range chicken 
breast comes in at €58.

£25,000 – membership fee at the 
eagle, a private restaurant and club 
on Wasserngrat, a private mountain in 
gstaad.   equivalent to the cost of a 
brand new Mercedes C Class.

10% – the percentage of Brits who 
have spent more than £50 on a meal at 
a ski resort.
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How do the travel companies stack up?
Based on per person prices, 2 adults sharing a twin/double room with private facilities, departing London on the 14th/15th 
December 2013.

Club Med Mark Warner inghams Crystal

resort tignes Val Claret 4 Alguille Village Montana 4* hotel le gentiana 3*

Basic holiday Cost £1,063 £695 £993 £734

Meals

Breakfast, Lunch 
and Dinner with 
snacks between 
meal times

Breakfast, 
Afternoon tea and 
Dinner

Drinks

inCLUDeD 
(unlimited wine 
with dinner plus 
unlimited  bar 
drinks including 
international brands)

Wine with Dinner none included none included

Lift Pass - 6 Day Area Pass inCLUDeD £208 £179 £192

Adult Ski tuition inCLUDeD (all 
levels, AM and PM) £164 (only AM) £173 (only AM) £141 (only AM)

TOTAL HOLIDAY COST £1,063pp £881pp £1,386pp £1,067pp

extra Meals / Bar Drinks / Snacks / 
Additional Costs £0 £210** £350* £350*

ACTUAL HOLIDAY COSTS £1,063pp £1,112pp £1,696pp £1,417pp

*Based on £50pp spend per day for lunch and drinks **Based on £30pp spend a day for lunch
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Families are looking closer to home for their ski holidays this year - long haul bookings have 
dropped by 51% from last season whereas short and mid haul trips are increasing steadily. 
Cost of long haul travel certainly affects 
this, and the desire for shorter journeys 
support the theory that “less hassle, 
more enjoyment” holidays are the way 
forward. 

2012/13 2013/14 % Difference

Total Market

45,413
(100%)

50,575
(100%) +11%

Short Haul (0-3 hrs flight)

41,859
(92.2%)

46,502
(91.9%) +11%

Mid Haul (3-6 hrs flight)

2,739
(6.0%)

3,667
(7.3%) +35%

Long Haul (6+ hrs flight)

815
(1.8%)

399
(0.8%) -51%

France remains a firm favourite year on 
year, followed by Austria and italy.  the 
USA has dropped out of the top 10 
most popular ski destinations this year, 
replaced by germany.

 

2012/13 2013/14

1 France France

2 Austria Austria

3 italy italy

4 Switzerland Bulgaria

5 Bulgaria Andorra

6 Andorra Switzerland

7 Americas Americas

8 Canada Canada

9 Slovenia germany

10 USA Slovenia

once their destination has been 
decided, accommodation and 
packages are the next priority. 

hotels and half-board catering are the 
most popular options for families this 
season.

the majority of British families will be 
staying in 3 star accommodations this 
season (43%), followed by 4 star (31%), 
2 star (13%), 5 star (8%) and 1 star (5%).

Accommodation preferences for British 
families:

• Chalet (19.3%)
• Catered chalet (17.1%)
• hotel (41.9%)
• Apartment (15.7%)
• house swap (2.8%)
• other (3.2%)

Catering preferences for British 
families:

• Self-catered (21.9%)
• B&B (16.9%)
• half-board (40.3%)
• Full-board (10.7%)
• All inclusive (10.2%)

Where in the WorLD?

France remains firmly at the top of the list when it comes to 
British family ski holidays overall, which is interesting as it is not 
always the most affordable place to ski compared with the likes of 
Bulgaria and Slovenia. Club Med data also shows a preference for 
the French All-inclusive ski destinations, with resorts like Valmorel, 
Peisey-Vallandry and tignes attracting the most family bookings 
year on year.  We can attribute this to a number of factors: larger 
ski domains with more variations in ski pistes, more ski in/out 
accessibility, connectivity between and better skiing conditions 
than other resorts in the Alps. A French resort, Val thorens, has 
recently been awarded the title of World’s Best Ski resort at the 
2013 World travel Awards.”
— eric Chauvet, Managing Director, Club Med Uk

14



— essentially, families want less 
hassle, more enjoyment 

the traditional ski holiday as we know it 
is changing.  

Families don’t want to be on the slopes 
all day, instead they’re looking for 
alternate activities like dog-sledding or 
bobsleighing.  they’re looking closer to 
home, with long haul ski trips in rapid 
decline.  they’re booking hotels rather 
than self-catering apartments. 

essentially, families want less hassle, 
more enjoyment. 

the changing face of the ski market has 
resulted in more families booking ski 
holidays this year than in recent years, 
with many more also expressing intent 
to book in the future.

Club Med offers affordable holidays for 
any budget from 3  resorts to luxury 
villas and chalets.

Club Med has been focusing on up-
scaling its resorts since 2004, and 
has since invested heavily in resort 
upgrades and construction with a 
strong emphasis on mountain resorts.  
it is also dedicated to making the 
ski offering even more attractive to 
families, through new initiatives such as 
Flexi-time meals. 

Looking forward, Club Med will be 
celebrating the launch of their brand 
new Val thorens destination, open to 
the public from December 2014. 

The resort will act as a flagship ski 
destination for Club Med’s Mountain 
resorts. Located at the heart of the 
internationally famous resort, the 4t 
Val thorens resort will offer door-step 
access to one of the most prestigious 
ski domains of the French Alps: the 
3 Valleys with their 600 kilometres of 
pistes.

Club Med strives to be the best choice 
for families when booking their ski 
holidays in the years to come. 

in SUMMArY
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Club Med is a responsible resort operator. ever since 1950, the values and culture 
of Club Med have been focused on sharing happiness. Club Med respects others 
and the natural world and this way of living and working is even more important 
now than ever before. Club Med works to protect host regions by supporting local 
people, their environment and their culture and by making positive contributions 
to the local community . Club Med is also committed to employing locally, buying 
locally, transferring skills and supporting entrepreneurship. twenty six Club Med 
Resorts are currently Green Globe Certified.

For more information please visit www.clubmed.co.uk

For further information or copies of the 
report, please contact:
Club Med Uk, gemini house, 10-18 
Putney hill, London, SW15 6AA

For interviews or press information 
please contact:
Charlotte Frost/Steve kirk, M&C 
Saatchi Pr, clubmedpr@mcsaatchi.com


